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OF DHARAWAL COUNTRY

We would like to acknowledge 
Aboriginal people and their cultural 
and spiritual connection to this land. 
Their stories are written in the 
land and hold great significance to 
Aboriginal people from the mountains 
to the sea. As you travel through the 
Illawarra immerse yourself in the 
natural beauty of Dharawal Country.
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GENERAL MANAGER’S REPORT
It is with great pleasure that I look back on the last twelve 
months and celebrate another break out year for the local 
visitor economy. 

The announcement that Wollongong will host the 2022 
UCI Road World Cycling Championship is without doubt 
Wollongong’s Olympic moment. 1,000 of the world’s best 
cyclists, 300,000 spectators over eight days of competition, 
1.5 billion social media mentions and 250 million watching the 
broadcast in 150 countries around the world. It doesn’t get 
any bigger than this, and it’s vital we are ready. Olympic cities 
build infrastructure to support the event which then become 
a legacy for the local community. We need to prioritise 
infrastructure projects and work together to ensure they are 
delivered prior to 2022. Scaffolding and half-finished projects 
will not do this opportunity justice. 

This year also saw the release of the new destination brand 
for Wollongong, “Press Play”. The brand was created in 
partnership with Wisdom Creative and we thank Mark, Scott 
and all of the team at Wisdom for the work they have put 
into it over the last twelve months.

This new brand taps into Wollongong’s positioning as Sydney’s 
playground. By highlighting the word “go”, a simple and 
assertive message is linked to Wollongong, while incorporating 
the instantly recognisable “play” button aids consumer recall. 
#pressplay provides an interactive element, introducing a suite 
of sectors allowing consumers to choose their own adventure.

With the changes that have taken place in the city over the 
last five years, we felt it was time to share those changes with 
the world and we are very excited about where #pressplay 
will lead us over the coming years.

The brand project has been a real team effort but special 
thanks goes to Lydia who stepped in and managed the project 
at very short notice. We wish Lydia all the best as she heads 
off on maternity leave but are delighted to welcome back 
Angie and Melissa to lead the brand project forward.

Destination Wollongong are enabled by the long term 
strategic support of Wollongong City Council, and we thank 
Cr Gordon Bradbery AM and his team of Councillors for 
their ongoing support. 

We work closely with Wollongong Council on a daily basis, 
and pass on our appreciation to Greg, Kerry, Sue, Mark and 
Emma especially for their support over the past twelve 
months. Greg has been a long term supporter of Destination 
Wollongong and we congratulate him on his recent 
appointment as General Manager.  

My thanks to our Chairman, Col Bloomfield who has 
been instrumental in developing the strategic path for the 
organisation over the past three years and worked hard with 
the team on ensuring that the strategic plan is delivered. 

Col is supported by another eight amazing directors who 
provide all of the support we require and allow us the 
freedom to turn our strategic plan into a reality. We know 
they are only a phone call away and are incredibly giving 
of their time and support. Thanks to each of you for your 
support and guidance throughout the year. 

The incredible team at Destination Wollongong continue 
to excel. It’s rare to work in such a selfless environment, 
everyone works together to deliver each other’s projects and 
we enjoy a lot of laughs along the way. 

Thanks to you all, it’s been an incredible year! 

Last but not least, to each and everyone one of our 
partners, thank you. The experiences and memories you 
provide our visitors make Wollongong such a vibrant and 
diverse destination to visit. Whether you are pouring beers, 
making beds or taking photos you are what makes a visit to 
Wollongong unique, and we thank you for making our job so 
easy. 

#wollongongpressplay

Mark Sleigh 
General Manager
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CHAIRMAN’S REPORT
As I look back at another year of activity at Destination 
Wollongong, it is interesting to note that the value in 
promoting this city to visitors is as relevant as it ever was. 
Those ‘in the know’ have been aware of the inherent beauty 
of this area and the value of its sporting, cultural, recreational 
and lifestyle qualities. Our role at Destination Wollongong is 
to continue to make those unaware of these attributes – fully 
aware of what we can offer. 

Destination Wollongong has been active throughout the 
year in identifying events, investment possibilities, marketing 
initiatives and ways in which various organisations within 
Wollongong can co-operate in making this city even greater.

Our programs have created improvements in our visitation 
with growth in Wollongong’s visitor economy, including 
increases is total overnight visitation to Wollongong by 15% as 
of March 2019 and total visitor economy growth of 13.9%.

As we said during our 2018 Tourism Week “Tourism is 
everybody’s business”. It touches everyone in creating benefits 
for them and those in this business can be justifiably proud of 
what we do for the community.

Destination Wollongong will proudly launch a new Brand for 
Wollongong in November 2019. This process has involved 
all staff, the Board and many stakeholders of Destination 
Wollongong. It is my hope that this city can come together 
under this new brand and work collaboratively in ensuring 
that we propel the Wollongong message around the world.

As the promotion of Wollongong as a destination develops 
and grows momentum – it is also essential that the city 
considers investment in high quality accommodation, 
attraction and transport infrastructure. It is to be hoped 
that the various levels of government can see the benefits in 
investing in Wollongong and how with this infrastructure, we 
can ensure the economic development and the improvements 
in employment, that are available to us.

Destination Wollongong continues to develop its platforms 
for Destinational Marketing. In a world where many potential 
visitors make decisions on information they source through 
digital media – we must remain relevant to new Destinational 
Marketing platforms and programs – whilst ensuring that all 
ages and demographics can access what they need to know. 
We will continue to review and upgrade our services with a 
‘continuous-improvement’ ethos.

It is pleasing that our identification and acquisition of Major 
Events is continuing. When large numbers of visitors are 
attracted to a location through events, conferences, cruises or 
the like – the benefits are substantial. With new major events 
continuing to be attracted – it shows that the organisers have 
faith in this city, and we will work hard with them to allow 
them to realise their event expectations. 

The inaugural 3Fest – in early 2020 is a wonderful example 
of an international event that has chosen Wollongong for its 
expansion into Australia. I thank them for their confidence in 
Wollongong and I am sure that this cultural and technology 
event will grow over the years, to become a major 
international hallmark event. 

Add to this, the 2022 UCI Roads World Cycling 
Championships, the first International Rugby League Test, a 
rapidly developing Music Festivals program and some other 
major events in the pipe-line – then the news of Wollongong’s 
event potential can be seen to be widening. Rest assured 
Destination Wollongong will be there to promote this city and 
to bring various parties together when and where necessary.

I pass on my appreciation to the members of the Destination 
Wollongong Board and thank them for their commitment and 
involvement in really ‘making a difference’. 

To Mark Sleigh and the team at Destination Wollongong – 
please know that your contribution to the development of 
this city, through your work at Destination Wollongong, is 
appreciated and applauded.

I look forward to Wollongong realising its full potential and it 
being appreciated by others. I encourage all to work together 
and ‘making the change happen’, for the benefit of all.

Colin Bloomfield 
Chairman

4



6 7

PR/MEDIA 

Throughout the 2018/19 FY Destination Wollongong ran 10 
domestic marketing campaigns which included a 12 Days of 
Christmas digital campaign, Hot Deals promotion through the 
Grand Pacific Drive website,  A 3 Fest Launch Campaign and 
media spotlights in conjunction with Destination NSW. These 
campaigns resulted in 1,140 press articles with an estimated 
advertising equivalent of just over $2.3million. 

We hosted an extremely successful media briefing dinner in 
March 2019 with 27 representatives from local media outlets 
to inform them of Destination Wollongong’s strategic direction 
and upcoming projects and events. This is an important local 
initiative to ensure the media are engaged and supportive of our 
marketing activities. 

EMAIL NEWSLETTERS
Destination Wollongong continues to deliver a monthly 
Consumer EDM to a database of 5,700+ subscribers and a 
quarterly corporate EDM specifically designed to inform partners 
of new initiatives in the tourism industry. Content in each EDM 
is targeted to the relevant market and covers a range of topics 
from trade news and industry updates to new products, events, 
research, seasonal specials and giveaways. 

SOCIAL MEDIA
Destination Wollongong continues to use social media platforms 
as an ongoing form of regular communication with locals and 
potential visitors to our city. We saw total follower growth of 6% 
across our channels throughout 2018/19. We continue to engage 
with our followers across all platforms to facilitate the supply of 
user generated content. 

12 Days of Christmas Social Campaign
This digital campaign was in market throughout December 
2018 and was aimed at increasing followers and engagement on 
our Facebook page as well as showcasing partner products as 
potential gift ideas in the lead up to Christmas. We engaged 21 
partners in the campaign with a combined prize pool of almost 
$6,000. The campaign reached a total of 460,210 people with 
an approximate advertising equivalent of $115,000 (based on 
industry standards for social media engagement).

1   DESTINATION MARKETING

Helensburgh Tunnels - Emily Parisi
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WEBSITE
Destination Wollongong continues to manage the 
visitwollongong.com.au website with the site experiencing an 
increase in visitation for the 2018/19 FY. The number of sessions 
increased by 25% (252,651 sessions), number of new users were 
up by 26% (197,134 visitors) and the number of page views 
increased by 25% (524,988 views). Throughout the financial year 
we were also working on a new website which will launch in 
November 2019 along with a new destination brand. 

2019 VISITOR GUIDE
The 2019 Visitor Guide had a print run of 90,000 copies to cater 
for the many requests from business and major events secured 
for the City. Visitor Guides were also distributed to our partners 
as well as visitor information centres in major cities including 
Sydney and Canberra and throughout regional New South Wales. 

INTERNATIONAL

TRADE FAMILIARISATIONS
In partnership with Tourism Australia (TA) and Destination NSW (DNSW), Destination Wollongong hosted over 82 Key Travel Agents 
and Media from USA, China, Malaysia, Singapore, India and Japan on Familiarisations to the region. Please find below a breakdown of 
familiarisations hosted. 

DATE TRADE FAMILIARISATION DETAILS

1 Sept 2018 Corroboree Chinese Famil

12 Aussie Specialist Agents

Corroboree Asia is a TA trade event that is held biennially.  The event combined 
trade appointments and familiarisation visits that cater to qualified Aussie Specialist 
agents from key priority Asian markets. These qualified Aussie Specialists are front-
line retail agents who actively sell Australia as a preferred long-haul destination.

3 Sept 2018 Corroboree Malaysian Famil

14 Aussie Specialist Agents

Malaysian two day post Corroboree South Coast famil.

19 Oct 2018 ESPN Cricket Info Media Famil Cricketer Ed Cowan & ESPN Media Crew Filming along Grand Pacific Drive.

24 Nov 2018 Princess Cruises China

10 Key Agents

Key travel agents from Beijing, Shanghai and Guangzhou Cruise and Land 
experiences famil. This type of famil has been requested in-market due to the 
growth of the Chinese cruise passenger market and the need to create itineraries 
to cater for this type of travel and educate the buyers.

5 Dec 2018 American Airlines Luxury US Agents 

7 Key Luxury US Operators

In partnership with DNSW and American Airlines, we had the opportunity to 
showcase Wollongong’s high end products to seven key luxury US operators.

10 Dec 2018 Chan Brothers DJ Famil

2 Agents and 2 Media

Promoting Chan Brothers Singapore 8 Day Free & Easy, Self-drive, Sydney/
Wollongong Itinerary.

27 March 2019 Focus on India Agents Famil

11 Agents 

11 Key Indian Agents attending the Focus on India Workshop participated in a post 
workshop famil program to Wollongong and the South Coast.

27 March 2019 Astro Ria Chanel Undiscover Australia

12 Media 

Media Visit from Malaysia. The programme will feature UnDiscover Australia where we 
are showcasing lesser known but amazing experiences.  The series is a travelogue style 
programme focused on adventure, cities, coastal lifestyle, food and wine, journey and 
nature.  Astra Ria has a national broadcast audience of 500,000 and is aimed at the  
24-40 year old urban, middle-class Malaysians with high disposable income.  

5 June 2019 Focus on Japan Agents Famil

12 Agents

12 Key Japanese Agents participated in a post famil to experience Wollongong and the 
Grand Pacific Drive.
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TRADE EVENTS
Destination Wollongong under the Grand Pacific Drive banner, 
attended two international trade events during 2018/19 to 
promote Wollongong and the Grand Pacific Drive as a desirable 
destination to key outbound travel agents, wholesalers and online 
travel agencies from around the world. 

• August 2018 – South East Asia Trade Mission in Singapore and  
   Kuala Lumpur, Malaysia

• September 2018 – Greater China Trade Mission in Xi’an China

 

CO-OPERATIVE MARKETING 
CAMPAIGNS
Destination Wollongong partnered with DNSW, key distribution 
partners including wholesalers and airline partners throughout 
China, Malaysia, Singapore and India in co-op marketing 
campaigns. The campaign objectives are to increase visitation, 
length of stay, regional dispersal and overnight visitor expenditure 
in Sydney and NSW.

Media included: Outdoor, print, video, radio, social media, mobile 
app and extended through partner’s own channels.

  

2  BUSINESS EVENTS

AIME 2019

Destination Wollongong continues to attract and support business events from a wide variety of industries.

Key Business Events held during 2018/19 included:

Conference Date

23rd Australasian Conference on Information Security and Privacy July 2018

3rd International Symposium Dynamic Hazards in Undergrounds Mines July 2018

 Safezone APAC Conference August 2018

Australian College of Midwifes State Conference August 2018

 State Conference - Catholic Women’s League Australia September 2018

2018 Annual Conference Mathematics Association September 2018

Innovation Conference & Exhibition November 2018

SSSI NSW Regional Conference November 2018

ALAA Conference November 2018

CAMS Conference November 2018

LSAANZ Conference December 2018

IEEE Conference ( TALE 2018) December 2018

2019 International Symposium on Future Materials January 2019 

Coal Operators Conference 2019 February 2019

THETA May 2019
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TRADE EVENTS
AIME 2019 – The Asia Pacific Incentives and Meetings Expo

AIME is the leading trade event in the meetings and events 
industry in the Asia Pacific region. It is the must-attend event 
launching the calendar year and setting the agenda for business 
for the region.

Destination Wollongong continues to invest and exhibit at this 
three day event to meet qualified buyers from Asia Pacific and 
the rest of the world fostering connectivity and commerce.

National Franchise Council Conference

Destination Wollongong exhibited at the National Franchise 
Convention 2018 (NFC18) in Melbourne during October. This 
is the must attend event on the Australian franchising calendar, 
attendees included franchisors and their senior decision makers. 

The conference included significant brand exposure to the FCA 
database which consists of franchisors, franchisees and suppliers 
to the franchise sector across Australia through FCA’s integrated 
marketing campaign, and face-to-face networking potential with 
clients increasing the opportunity to generate new leads for the 
destination.

3   MAJOR EVENTS

Corona SunSets 2018

Destination Wollongong’s major events portfolio for the 2018/19 
financial year drove $38.83 million of economic impact to the 
region. Corona SunSets and Tribal Clash reinforced Wollongong’s 
ability to host globally recognised events, while the procurement 
of ground-breaking technology event, 3 Festival, to be curated by 
global media arts leader Ars Electronica, will be a game-changer 
for the region. Here’s a snapshot of highlights and key initiatives. 

EVENT HIGHLIGHTS 
Corona SunSets

Millions worldwide had serious FOMO on December 1 when 
Corona SunSets threw the biggest beach party of the year on 
North Beach Wollongong.  While international acts and Corona’s 
trademark brand style saw the event sell out in mere hours, 
injecting $1.9m into the local economy, the most significant 
benefit was the content (including a 10-hour live stream) shown 
around the world. Hosting this event was a ground-breaking 
initiative, with Wollongong joining the likes of London, Dubai and 
Ibiza on a global circuit. 

Down Under CrossFit Championships

The lure of Wollongong proved too much for CrossFit, with 
the blockbuster event returning to the region for the sixth 
time, following a brief hiatus to Sydney last year. Feedback from 
both spectators and organisers agreed Wollongong was the 
preferred destination for the annual fitness event, thanks to our 
ongoing support, tailor-made efforts from retail partners and 
WIN Entertainment Centre’s coastal location, where organisers 
incorporated a beach run for the first time. 

Tribal Clash

Global fitness competition, Tribal Clash, held its inaugural southern 
hemisphere event at North Wollongong Beach, which was 
live streamed worldwide. The event was only one of four held 
globally – in England, Portugal, America and now Wollongong. 
Destination Wollongong also secured a multi-year deal with the 
organisers, which sits in the key ‘Adventure’ sector for the region, 
so expect to see fit bodies descend on Wollongong for the next 
few years!

Mass Participation Sporting Events

Large-scale sporting events provide scale to our portfolio 
and 2018/19 was no exception, with Touch NSW bringing its 
State Cup to Wollongong and Table Tennis Australia bringing its 
National Junior Championships here for the first time. Collectively, 
the events drew more than 80% of competitors from interstate 
and roughly 2,900 visitors over shoulder seasons.

KEY INITIATIVES
Australian Supercross Championships and Motorcycle Festival 

Two wheels will be a very big deal in November 2019, with 
the Australian Motorcycle Festival, which previously alternated 
between Sydney and Melbourne,to dominate the foreshore 
from November 8 to 10, featuring the Australian Supercross 
Championships at WIN Stadium on the Saturday night. Motocross 
stunt legend Robbie Maddison, a Kiama lad now based in the US, 
will return to perform a trifecta of air, sea and land stunts as part 
of a spectacular weekend which is sure to draw a huge crowd to 
the foreshore, along with global social media attention. 

AIME 2019
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2022 UCI World Road Cycling Championships 

In October this year, Wollongong announced its biggest event 
ever, when the city was named host of the 2022 UCI World 
Road Cycling Championships. The elite event will attract 300,000 
spectators and a phenomenal 200 million viewers worldwide. 
Significant lead-in events in the years before, conferencing 
components, extended stays for training and tourists, plus legacy 
projects are all part of the bigger picture.

3 FESTIVAL
It has taken a myriad of contacts, contracts and continents, 
but the inaugural 3 Festival was announced in March amid 
much excitement. This technology and arts festival should 
be a game-changer for the region, with Austrian entity ARS 
Electronica contracted to deliver a diverse four-day program in 
May 2020, including media art, music, installations, conferencing, 
entrepreneurial and school programs. Free and ticketed events 
will feature across a number of venues. It’s the first time 
Destination NSW, Council and University of Wollongong have 
come together on the same major event ticket. 

4  PEOPLE AND ORGANISATION 

Wollongong - Reese Bacon

TEAM MEETINGS
Following on from last year’s implementation of a new team meeting 
structure, the team have had many successful meetings discussing 
projects, brainstorming sessions and general business updates.  

Some of the meetings included:

• 2020 Strategic Planning 

• 2019 Tourism Week

• 2019 Visitor Guide Brand Refresh

• 2019 Brand & Website Project

• Introduction of the Reconciliation Action Plan Project

• 2020 Partnership Strategy

The weekly staff meetings are an open forum for all team 
members to be involved by participating in the discussion and 
planning of Destination Wollongong’s direction.

STAFF REVIEWS
The staff review process consisted of two meetings throughout 
the year.

The initial review focused on: 

• Review of the previous 12 months

• Goal setting for the next 12 months

• Discussing training and personal development options 

• Addressing any questions or concerns

The follow up meeting, less formal, targeted:

• How each staff member was tracking against their goals 

• Refocused on targets for the remainder of the year 

• Discussed any new projects that may have arose

This year saw one of our team members, Jessica Worldon, 
successfully complete a Certificate IV in Leadership and 
Management.

EMPLOYER OF CHOICE
Destination Wollongong continues to strive to be an employer 
of choice. Focusing on work/life balance, education and training, 
employee welfare and a collaborative working environment to 
ensure staff are supported throughout the year.  

In 2018/19 Destination Wollongong introduced an Employee 
Assistance Program, recruitment of a maternity leave position, 
internal training for staff members, introduced a Reconciliation 
Action Plan and continued to offer a flexible working 
environment for employees.

PARTNERSHIP
Destination Wollongong continues to maintain strong 
relationships with 168 financial partners while working to acquire 
new business partnerships. The collaboration in marketing 
activities that stems from these partnerships continues to assist 
Destination Wollongong in promoting Wollongong and surrounds. 

Destination Wollongong held three partner functions and two 
workshops throughout 2018/19, providing valuable networking 
opportunities and education content for partners ranging from 
digital media to a Meet in Regional NSW conferencing and 
events workshop in conjunction with Destination NSW.  
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TOURISM WEEK
Tourism Week 2018 was held from 24 November to  
1 December 2018 with a slogan of ‘Tourism – Everyone’s 
Business’. 

Wollongong Tourism Week was initiated for the first time in  
10 years, to celebrate the benefits of tourism on the Wollongong, 
Illawarra and NSW economy and employment numbers, 
reinforcing everything that tourism contributes to make 
Wollongong the popular destination that it already is.

The week highlighted the need for a healthy visitor economy 
and an appreciation of ‘Visitors’, including leisure, business, sport, 
cultural, events and visiting friends and relatives.

The week was made up of a number of specific Destination 
Wollongong events (including a Partner Function, a ‘Women in 
Tourism’ Breakfast and a Members’ Workshop), the launching 
of the 2019 Visitor Guide, external events – such as a Hawk’s 
Home Game and Corona SunSets - and the mobilisation of the 
Wollongong Ambassadors in the Mall. 

Each day Tourism Week media messaging concentrated on 
specific types of tourism and the benefits they created - and 
members became involved, by promoting their locations and 
attractions.

During the week we were able to engage with ‘decision-makers’ 
regarding strategic tourism decisions and garner support from the 
general public for local tourism activity.

 

5  VISITOR INFORMATION CENTRES

OUR VISITOR  
INFORMATION CENTRES
The Wollongong Visitor Information Centres operate within the 
Southern Gateway Centre (SGC) at Bulli Tops (Level 1 AVIC 
accreditation) and the Wollongong iHub Visitor Information 
Centre in Crown Street (Level 3 AVIC accreditation).

Key operational initiatives included:

•  Assisting a total of 53,583 visitors at our   
Visitor Information Centres;

 • 41,775 - SGC 

 • 11,808 - iHub 

•  Providing visitor information and a range of specialised 
responses to visitors considering travelling to the region;

 • 4,093 - Phone call enquiries

 • 2,015 - Email enquiries 

•  Audit and monthly reports for the AVIC Network 

•  Continued partnership with Bookeasy to sell accommodation, 
event and attraction tickets;

 • Total Bookeasy sales generated $65,150 in gross revenue 

 • 160 Bookable Products on our system 

  - 55 products for the region

  - 105 other relevant products

 • Total bookings 262

 •  Average spend per booking $228

 •  Percentage of online bookings 70% v VIC Front Desk         
   bookings 30%

•  Continued souvenir growth with a strong focus on locally made

 •  Total retail, merchandise sales generated $48,669 in  
   gross revenue

•  Distributed Visitor Guides throughout the state to;

 • 168 Financial Partners and local businesses

 • 110 key AVIC state and interstate 

•  Attended key events and product famils within the region; 

 • Four Key Events

 • One Cruise Ship Welcome Day

 • 10 Product Familiarisations

Women in Tourism Breakfast

Women in Tourism Breakfast - Yoga Class
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6 
BUSINESS & INVESTMENT -
CRUISE WOLLONGONG

Explorer of the Seas

Continuing the program of Cruise Ship visits to Wollongong, 
as part of Cruise Wollongong, Wollongong hosted a visit by 
‘Explorer of the Seas’ on Monday 11 February 2019. 

In this third season of Wollongong hosting cruise ships, this visit 
was the seventh cruise ships, to be hosted by this city.

This visit brought the total regional economic benefit from the 
program to $3.93 million, resulted in Wollongong welcoming 
close to 20,00 visitors off cruise ships and saw us deploying 930 
ambassador volunteers for these visits.

Detail of the ‘Explorer of the Seas’ visit were;

WELCOME PRECINCT 
Once again, the Arts Precinct (outside the IPAC) was utilised 
as the Welcome Precinct, with Shuttle Buses, from the Port, 
bringing passengers (who were not taking ship-organised 
Shore Excursions) and crew. The Welcome Precinct acts as a 
transitionary space – where visitors could take an easy walk into 
the retail sector, to the beaches or take a taxi or Gong Shuttle to 
other points of interest in Wollongong -however we continued to 
make it a more interesting as a space.

The Welcome Precinct was again activated this season with 
entertainment and a Makers Market - with stalls selling locally-
produced wares, including two indigenous stalls (Gumaraa and 
Coomaditchie Artists). The Ambassador Shuttle Hosts provided a 
‘Welcome’ – on the Shuttle Buses, in the Welcome Precinct and at 
various zones around the city.

Gumaraa provided a Welcome to Country and some very well-
received Aboriginal entertainments of music and dance.

THE FRIENDLY PORT
It is pleasing to note that the assumed Brand of ‘The Friendly 
Port’ is being supported by the comments received from 
passengers –anecdotally (through phone calls and emails) and 
from the surveys undertaken with visitors returning to the ship.

CRUISE SHIP  
VISIT DETAILS 

‘EXPLORER OF THE SEAS’  
VISIT - Monday 11 February

Ship Capacity 
- (Passengers & Crew)  

5209

Estimated Shoreside 
Visitation

3224 visitors (62% of capacity)

Regional  
Economic Value 
- Using average spend  
  of $201/person*)

$678,024

Visit Day Conditions Warm Dry Day No rain and 25o

Visitor Demographics 66% Australian 
17% USA 
3% NZ 
3% UK 
2% Indonesia 
2% Philippines 
7% Other 
countries

61years + = 31% 
41-60 years = 32% 
21-40 years = 22%  
0-20 years = 15%

*Source: Economic Impact of the Cruise Shipping industry in Australia 2013/14 
(AEC Group) – Regional port benefit. Includes Direct Benefits (such as shopping, 
transport, dining, tours etc) and Indirect benefits (such as port fees, shuttle buses, 
ship supplies, casual employees etc).

SHIP VISIT SURVEY RESULTS

QUESTION EXPLORER 
RESULTS 11/2/19

First time in Wollongong? Yes 56.25%

Have you heard of Wollongong before? Yes 68.6%

What is your impression of Wollongong? Positive 96%

Did you enjoy your visit? Yes 97.6%

Would you choose to come back? Yes 95.5%

Top 4 Countries/Locations  
of passengers

Australia -66% 
USA – 17% 
New Zealand – 3% 
UK - 3%

Top 5 Activities in Wollongong Shopping 
Gong Shuttle 
Beach 
Walked Around 
Food/Drink

2018/19 SEASON PARTNERS 
Season 2018/19 saw Destination Wollongong maintaining the wide 
scope of partnerships in Cruise Wollongong. This had been a definite 
strategy to share the excitement, benefits and reach of hosting cruise 
ships in this region, creating mutually beneficial relationships. 

• IRT Foundation

• Wollongong City Council

• Westpac

• Aceit

• GPT

• Rotary

• Cancer Council NSW

• TAFE NSW

• Gumaraa
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Wollongong - Dee Kramer

7  STATISTICS

The tables below relate to the number of visitors, nights and 
expenditure for the total international and domestic overnight 
and day trip visitors to Wollongong LGA for the year ended 
March 2018 and March 2019.

Source: Tourism Research Australia (TRA)'s International Visitor Survey and National Visitors Survey. 

VISITATION TO WOLLONGONG LGA

INTERNATIONAL YEAR ENDED MARCH 2018 YEAR ENDED MARCH 2019 % CHANGE 2019  VS 2018

Visitors (000) 69.4 80.4 15.9%

Visitor nights (000) 1,549.4 1,762.6 13.8%

Expenditure ($Mn) 160.1 182.2 13.8%

DOMESTIC OVERNIGHT YEAR ENDED MARCH 2018 YEAR ENDED MARCH 2019 % CHANGE 2019  VS 2018

Visitors (000) 810.2 952.9 17.6%

Visitor nights (000) 1,855.7 2,148.7 15.8%

Expenditure ($Mn) 236.2 273.5 15.8%

DAYTRIP YEAR ENDED MARCH 2018 YEAR ENDED MARCH 2019 % CHANGE 2019  VS 2018

Visitors (000) 2,835.7 3,139.9 10.7%

Expenditure ($Mn) 229.9 254.6 10.7%

TOTAL YEAR ENDED MARCH 2018 YEAR ENDED MARCH 2019 % CHANGE 2019  VS 2018

Visitors (000) 3,715.3 4,173.2 12.3%

Visitor nights (000) 3,405.1 3,911.4 14.9%

Expenditure ($Mn) 626.2 710.2 13.4%

9  FINANCIAL STATEMENTS

FOR THE YEAR ENDED 30 JUNE 2019
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Activate Events

Adina Apartment Hotel Wollongong

AGA Club Germania

Altitude 1148

Appin Homestay B&B

Aquilla Fishing Charters 

Arena AV

Australian Cycling Holidays

Beach Park Motel

Bel Mondo Apartments

Belmore All Suite Hotel

Best Western City Sands

BIG4 Easts Beach Holiday Park

Blue Juice Events

Boat Harbour Motel

Boomerang Bikes

Breakout Bar and Escape Rooms

Bulli Beach Tourist Park

Calderwood Valley Golf Course

Canoe and Kayak Adventures

Cardno

Caveau

Chilby Photography

City Beach Function Centre

City Central Laundry Services

Coal Coast Magazine

Collegians Rugby League Football Club

Comfort Inn Fairways - Towradgi Beach Hotel

Coolangatta Estate

Corrimal Beach Tourist Park

Craft Digital Marketing

Culinarius Catering & Fine Foods

Cycle Tours NSW

Dandean Exports

Darkes Apple Shack

Darkes Forest Riding Ranch

Deco on Market

Delano Specialty Coffee

Diggies

Discovery Holiday Parks - Gerroa

Elders Real Estate

Expedia

Flinders Motel

Fly Corporate - Regional Airline

Go Hire the Event People

Govinda Valley

Hangdog Climbing Gym

Hangtime Trampoline Park

Harbourfront Restaurant

HARS

Headlands Hotel

Helensburgh Golf Driving Range  
& Putt Putt Complex

His Boy Elroy

Illawarra Business Chamber

Illawarra Fly Treetop Adventures

Illawarra Folk Club

Illawarra Hawks

Illawarra Museum Wollongong

Illawarra Performing Arts Centre

Illawarra Retirement Trust

Illawarra Surf Academy

Illawarra Taxi Network

Illawarra Yacht Club - Boat Shed Café,  
Pizzeria & Brasserie

Inside Industry

Jamberoo Action Park

Jervis Bay Wild

Jettys by the Lake

Just Cruisin' Motorcycle Tours

Just Looking Trike Tours

Kells the Lawyers

Kembla Grange Racecourse

Ken Finlayson Fine Arts

Kendall's Beach Holiday Park

Kennards Hire

Kenny Escapes

Kiama Harbour Cabins

Kneading Ruby

Kramer Photography

Lagoon Seafood Restaurant

Lee & Me

Leisure Coast Limousine Services

levelone @ harbourfront

Levendi Fish & Chippery

Little Vietnam

Lower East Cafe

Lyndon Haven

Mantra Wollongong

NAM Vietnamese Restaurant

Nan Tien Institute

Nan Tien Temple

Nightcap @ The Charles Hotel

Northbeach Pavilion Pizza Restaurant,  
Bar & Takeaway

Novotel Wollongong Northbeach

Ocean Blue B&B

Otford Farm Horse Riding

Outback Steakhouse

Pai Tong Thai Restaurant

Peoplecare

Premier Illawarra

Project Contemporary Art Space

Quality Suites Pioneer Sands

Quest Wollongong Apartment Hotel

Quotes Café

Radio Doctor Illawarra

Red Square Wollongong

Relativity Film Productions & Designs

Revolution Laser Arena

Rotary Club of Wollongong

Sage Hotel Wollongong

SantaFest Pub Crawl

Seven Mile Beach Holiday Park

Shellharbour Village Motel

Sheppo's 

Sky Accommodation

Skydive Australia

SMART Infrastructure Facility

Solomon Inn

South Coast Bike Hire

South Coast Party Hire

South Coast Sidecar Tours
Southview Boutique Guest House  
and Hopetoun Villa

St George Illawarra Rugby League Football Club

Stand Up Paddle Boarding Shellharbour

Steamers Bar and Grill

Steelers Club

Stockland Shellharbour

Sublime Point Restaurant

Surf Beach Holiday Park

Surfrider Caravan Park 

Symbio Wildlife Park

TAFE NSW - Illawarra Institute

Terralong Terrace Apartments

The Archer Hotel Nowra

The Australian Motorlife Museum

The Builders Club

The Coffee Club

The Currency Exchange

The Fraternity Club

The Sebel Harbourside Kiama

The Shellharbour Club

The Showground Dapto

The South Coaster

The Tops Conference Centre

The Woolshed

Touchdown Helicopters

Towradgi Beach Hotel

Tradies

Trees Adventure Nowra

Unimoni

Waples Marketing Group

Warren Keelan Photography

Warrigal Charters Bus Hire

Wave FM

Werri Beach Holiday Park

Wesley Uniting Church on the Mall

Wests Illawarra

WIN Sports & Entertainment Centres  
(Venues NSW)

Windang Beach Tourist Park

Wisdom Advertising + Design

Wollongong Art Gallery

Wollongong Botanic Garden

Wollongong Central Shopping Centre

Wollongong Pulse Ltd @ UOW - Aspire

Wollongong Roller Hawks

Wollongong Serviced Apartments

Wollongong Surf Leisure Resort

Wollongong Town Hall

Wollongong Traditional Arts Society

DESTINATION WOLLONGONG PARTNERS FOR 2018/19 

Thank you for your support



56

T:  1800 240 737 
E: tourism@wollongong.nsw.gov.au 
W: www.visitwollongong.com.au

visitwollongong.com.au
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